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Introduction
In this report, we describe the choices that led to the creation of the main communication
channels. We first describe the project website and then discuss the choice made about
social media channels.

Project website
We see the website as a cornerstone for all outreach activities towards external
stakeholders. It provides up-to-date information about the project concept, objectives and
achieved results, and is progressively enriched by features for enhancing the interaction with
the stakeholders, from newsletter to video and media features.
The domain name chosen for the website is www.hacid-project.eu, and the figure below
shows the current landing page that has been developed to provide initial information.

Social Media Channels
Different social media channels have been considered in order to facilitate a low-threshold,
dialogue-oriented communication with stakeholders and the larger public. Among the
identified social media channels, we considered Twitter, LinkedIn and Facebook for
general-purpose, text-based communication, and YouTube for publishing videos related to
the project.

Twitter
The academic community has endorsed Twitter as one of the main social media channels,
thanks to the fast and direct communication to a very large user base. Twitter can be
exploited both for networking and as a news aggregator, highlighting novel developments in
any specific domain. The HACID strategy will be to use Twitter to raise awareness about the
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project’s goals, give resonance to the partners and communicate results achieved within the
research and innovation activities. A minimum of one tweet per week will be targeted, to
maintain a continuous presence and consolidate the followers base.
The Twitter handle chosen for the HACID project is @hacid_project (see also the related
webpage: https://twitter.com/hacid_project as shown in the Figure below).

LinkedIn
Being focused on companies and jobs, LinkedIn offers a different experience for social
media communication. The frequency of posting can be smaller, more focused on a
professional community that wants to receive up-to-date news about the results achieved.
Also, LinkedIn can be very useful to advertise open positions and opportunities for
collaboration. The website associated with the LinkedIn profile can be found at the following
address: https://www.linkedin.com/company/hacid-project/ (see also the figure below).

Facebook
Facebook enables low-threshold communication as well as direct interactions with a close
community. After internal discussion during the first General Assembly, however, it has been
decided to avoid opening a Facebook profile, as the effort required to ensure its viability as a
successful communication channel is deemed too high for the current resources of the
consortium. Additionally, the added value with respect to other social media has been
considered marginal at this stage of the project development. We will reconsider opening a
facebook profile once enough material will be available to produce a constant stream of
engaging content.
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YouTube
A YouTube channel has been created, where the project videos will be published as soon as
they are produced. We plan to produce videos about the concept and results of the project,
as well as interviews of the project partners where they will describe their involvement in the
project. The YouTube channel of the HACID project can be reached at the following address:
https://www.youtube.com/channel/UCx1QF7gAbnzj_VSGY5NpE5w.

Conclusions
This report has briefly presented the main communication channels that will be used within
the HACID project. These channels are the main instruments to implement the dissemination
and communication strategy that is presented in Deliverable D8.2 Dissemination and
Communication Plan.
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